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　記号論はパース （C. S. Peirce、1839 - 1914） にはじまるアメリカ記号論（semiotic）と、
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Abstract
　In this study, the author describes some basic background for the model for 
constructing the mental representation of the sense of taste. In this paper, the 
background will be given from the view point of the semiotics (semiology). Especially, 
the author regards the concept of metaphor and analogy as important. 
　The first half of this paper is the explanation of the semiological study of the domain 
of taste. In the latter half of this paper, the author will illustrate the difficult point of 
the semiological study of the domain of taste, by showing the related studies.
